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SUMMARY OF FINANCIAL INFORMATION 


(RUD 8 NSO AE Ue ne ed se ee 
Sales 5,589 5,364 
Operating profit 692 726 
Operating cash flow (1) 898 905 
Earnings before amortization of publishing rights and 

circulation and dividends declared on preference shares 387 420 
Amortization of publishing rights and circulation (67) ~ 
Dividends declared on preference shares (28) (35) 
Earnings attributable to common shares 292 385 
Earnings per common share $0.53 $0.70 
Earnings per common share excluding amortization of 

publishing rights and circulation $0.65 $0.70 
(1) Operating cash flow is operating profit after adding back depreciation. 
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orth America and the United Kingdom has lasted longer and affected many of our 
) more severely than we had foreseen. However, although 1991 was another difficult year 
es, we outperformed most of our competitors despite expensing record sums on business 
ased by 4.2% to $5,589 million. Thomson Newspapers’ (TN) sales declined by 1.4% to 
> Thomson Information/Publishing Group’s (TIPG) sales increased by 3.2% to $2,390 
1 Travel Group’s (TTG) by 8.8% to $2,057 million. 
operating profit declined by 4.7% to $692 million, it increased by 9.3% in the second half 
-d with the same period in 1990. TN’s operating profit fell by 19.1% to $228 million and 
o $363 million. TTG’s operating profit increased by 40.3% to $101 million; the severe impact 
1e early months of the year and a marked reduction in aircraft disposal profits were more 
vourable effects of the cessation of trading by our principal competitor. 
ictivities accounted for 70% of our total operating profit and the UK, other European 
ities for 30%. 
ible to common shares were $292 million, compared with $385 million in 1990. Earnings 
ere 53 cents, compared with 70 cents. The Capital Assets accounting standard mandated 
institute of Chartered Accountants, effective January 1, 1991, requiring the amortization 
ts and circulation, reduced earnings and earnings per common share for the year by 
2 cents respectively. Excluding such amortization, earnings per common share declined by 
ional amortization has no effect on the Corporation’s cash flow nor on its underlying value, 


‘undamentally opposed to the application of the standard in respect of publishing rights and 


sh flow per common share, based on cash provided by operations less dividends paid on preference 
lares, was $1.12 for the year, compared with $0.87 in 1990. Despite a lower operating profit than in 1990, cash 


provided by operations was above the level of the previous year, principally due to better cash generation in 
both TIPG and TTG. 
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Dividends declared payable on common shares in 1991 totalled $251 million, compared with 
$242 million in 1990. However, as a result of the dividend reinvestment plan, net cash dividend payments 
were $160 million. The dividend declared payable on June 17, 1992 has been maintained at 11.3 cents per 
common share. 

We continued to modernize our plant and equipment and to add new aircraft to our fleet, incurring net 
capital expenditures of $467 million. In addition, we spent $162 million on acquisitions. 

For further financial details shareholders are referred to Management’s Discussion and Analysis on pages 
21 to 26. The Review of Operations on pages 7 to 20 deals more fully with the operating performance of our 
three business groups. 

Despite the many difficulties and setbacks we encountered and a poorer than expected financial 
performance, 1991 was still a year of considerable achievement. In particular, we largely completed the ‘back 
to basics’ program we started in late 1989. First, we have ensured that we are building on our strengths by 
concentrating on our leading products and services. Secondly, we reduced our costs considerably and, as a 
result, our businesses are among the lowest cost operators in their respective sectors for the standard of 
product or service provided. Finally, we continued to strengthen our executive group with several new, 
senior appointments both from inside and outside the Corporation, and we further upgraded our 
executive development and training programs. 

At the same time, we continued to spend heavily on product enhancement; on marketing, selling 
and customer service; and on developing new products and services. In addition, we were more active in 
making acquisitions than we had expected. Including those completed after the year-end, we made over 
25 acquisitions, all of which strengthened our existing bases. 

We thus moved into 1992 stronger than ever with good market positions, competitive attitudes and an 
increasingly experienced management group. Looking ahead, we continue to recognize that the rate of change 
in our marketplaces is ever accelerating; that through the 1990s, the external economy may grow more slowly 
than hitherto; and that competition will further intensify. Accordingly, while we will continue to pay proper 


attention to all the essential aspects of our businesses, our main efforts will be concentrated on maximizing 


our revenues. 
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eg 
to retain or to increase our market shares. We will continue to upgrade our products and 
th customers’ requirements. We aim to improve further our marketing and selling methods 
ng programs. We will place special emphasis on customer service. We will continue to create 
timely fashion, new products and services on an ever growing scale. While we believe we 
our future growth through such vigorous organic development activities, we will 
jue to make selective acquisitions where these are especially attractive. 
that the key to our future lies in the efforts and attitudes of our staff and that our most 


titive advantage in securing superior performance and the successful execution of our 


-velopment programs is the excellence of our senior executive group. We have never been 


vill progress 
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ively benefit from the substantial experience and stability of our strong 
We are very grateful for the continued support and hard work of all our managements and 


> face of such challenging market conditions. 
al success in the future will depend not only upon our performance against our 
1s of growth, market share and financial performance, but also in terms of the creativity 


ns 
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1e attitudes, leadership and excellence of our executives. We are committed to excelling in 


d to managing competitively every dimension of our business. 


dicated to quality and service, to building for the future, and to delivering superior growth and 
After two years of relatively disappointing financial performance, we are now well placed to 


objectives. We have great confidence in our competitive position and are optimistic about our 


proved by the board 


Kenneth R Thomson, Chairman Michael Brown, President 
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REVIEW OF OPERATIONS 


Thomson Newspapers 


DESPITE DIFFICULT ECONOMIC CONDITIONS THROUGHOUT THE YEAR, THOMSON NEWSPAPERS STRENGTHENED ITS 


MARKET LEADERSHIP POSITIONS BY FURTHER ENHANCING ITS ESTABLISHED TITLES, DEVELOPING ADDITIONAL NEW 


PRODUCTS AND IMPLEMENTING NEW MARKETING PROGRAMS. WHILE THE COSTS INCURRED IN DEVELOPING NEW 


SOURCES OF REVENUE CONTRIBUTED TO REDUCED OPERATING MARGINS, AND FINANCIAL RESULTS OVERALL WERE 


DISAPPOINTING, WE ARE BUILDING A COMPETITIVE POSITION WHICH IS ALREADY YIELDING BENEFITS AND WHICH 
WILL SHOW GOOD RETURNS WHEN THE ECONOMIC CLIMATE IMPROVES. 
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Following an encouraging gain in 1990, we increased 
our share of total advertising in our marketplaces by 
1.5%. However, as a result of the recession, advertising 
linage overall was 6.3% lower than in 1990; down 
5.4% in the US and 8.1% in Canada. Our larger 
newspapers, particularly The Globe and Mail, and 
newspapers in the Ontario region were the most 
severely affected. The Globe took a number of steps 
during the year to generate sales revenue and profit 
growth in the longer term, and improvements 
included a weekly fashion and design section and an 
up-market real estate guide. 

In Canada, the introduction of the Goods and 
Services Tax at the start of the year adversely affected 
single copy newspaper sales. After declining in the first 
nine months, circulation recovered in the final quarter 
to show gains of 2.3% in the US and 1.1% in Canada 
on the corresponding period of 1990. Among 
metropolitan newspapers, above-average circulation 
increases were recorded in Charleston, West Virginia; 
Canton and Warren, Ohio; Appleton, Wisconsin; 
Terre Haute, Indiana; Winnipeg, Manitoba; St John’s, 
Newfoundland; and Whittier, California. 

While the number of pages produced by our 
newspapers declined as a result of lower advertising 
linage, the amount of editorial space published was 
slightly higher than in 1990. 

Our programs to improve the quality of our 
newspapers continued unabated. We are determined 
that, when the economic recovery comes, we will be 


offering the best value for money in each of our 
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marketplaces. Through investing in quality, our aim 
is to publish newspapers relevant to our readers and, 
in turn, to the interests of our advertisers; superior 
newspapers that can sustain our objective of 
continuing circulation growth. 

Many initiatives were taken during the year to 
improve creativity and the interchange of good ideas 
across the group. Additional design resources have 
been made available to help our newspapers become 
more attractive to their readers. One Canadian and 
one US newspaper have been selected as 
developmental sites to generate and test new 
marketing, editorial and production ideas which can 
be shared with other group newspapers; a monthly 
magazine for newsroom staffs was launched to foster 
high journalistic standards and disseminate ideas they 
can develop; and our first editorial conference brought 
together some 400 editors, publishers and corporate 
executives to discuss the challenges facing the industry 
and to develop plans for producing newspapers more 
attuned to the needs of their marketplaces. In 
addition, technological changes were undertaken to 
convert our Canadian news service into a fully-fledged 
cooperative, and plans prepared for a similar 
conversion in the US. These cooperatives will enable 
our newspapers to benefit in a comprehensive and 
timely way from the editorial efforts of their sister 
newspapers. 

Among the editorial awards presented to our 
newspapers in 1991 were three Canadian National 
Newspaper Awards to The Globe and Mail in the 
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PME VALLEY 


ZONED WEEKLY TABLOID, WEEKLY BUSINESS TABLOID, 
THE Post-CRESCENT, THE REPOSITORY, 
APPLETON, WISCONSIN CANTON, OHIO 
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MONTHLY MAGAZINE FOR 
HIGH SCHOOLS, 
CHARLESTON DAILY MAIL, 
WEST VIRGINIA 


LIFESTYLES MAGAZINE, 
FLORENCE MornING NEws, 
SOUTH CAROLINA 
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2 writing’, ‘business reporting’ and ‘critical 
s’ categories. The Globe also won four design 
ds from the US-based Society of Newspaper 
In addition, our newspapers won numerous 

, provincial and regional awards in writing, 

sorting, photography, circulation and advertising. 

['wo years ago, we set ourselves a target of 

ating discrete or ancillary new products which 
yuld generate approximately 3% of total revenues in 
r first full year of publication, thus making a 
ificant contribution to our growth. We recognized 
itially most of these products would be small 
wer risk, requiring limited investment and 
ig good returns relatively quickly. Progressively 
iid then embark on larger projects which might 
rather more investment and a longer period to 
ch satisfactory levels of profitability. In both 1990 
1 1991 we achieved our aims, and we are confident 
that we can continue this success in the future. 

A diverse range of some 240 new products was 
created during the year to meet the changing needs of 
readers and advertisers which were not being fully 
met by existing products. New products and 
enhancements included zoned daily and weekly 
publications as well as magazines and special sections 
aimed at increasing female and teenage readership. In 
addition, Saturday or Sunday launches included 
newspapers in Meadville, Pennsylvania; Thomasville, 
Georgia; Belleville and Simcoe, Ontario; Sedalia, 


Missouri; Shelby, North Carolina; and Grafton, 


Wisconsin. 
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We recognize that we are in an increasingly 
competitive industry in which correctly positioned, 
properly marketed, quality products will succeed by 
taking an increasing share of the revenue potential of 
their marketplaces. We thus placed increasing 
emphasis during the year on further improving 
customer service and on marketing our products 
more aggressively. While the change to a 
decentralized marketing structure continued, 
additional support was provided to assist our 
newspapers to generate more retail advertising by 
making retailers more aware of the value and 
necessity of using properly planned and executed 
newspaper advertising. In addition, in both Canada 
and the US, we refocused our sales organizations that 
deal with chain-store accounts. 

A corporate advertising program was undertaken 
to promote the advantages of advertising in our local 
and regional newspapers, and we produced a 
television commercial that can be customized by 
individual newspapers. 

The quality and dedication of our management 
and staff is pivotal to achieving our aims. We made 
new appointments and upgraded management where 
necessary, and introduced new incentive plans 
together with executive development programs. 

A comprehensive communications policy, including a 
quarterly newsletter for all staff, is now in place to 
help explain our objectives and strategy across 

what is geographically a very disparate group. 


In addition, both sales and editorial training 
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THE INTELLIGENCER SUNDAY, THE MEADVILLE SUNDAY EDITION, SATURDAY EDITION, 
BELLEVILLE, ONTARIO TRIBUNE SUNDAY, THOMASVILLE THE SEDALIA DEMOCRAT, 
PENNSYLVANIA TIMES-ENTERPRISE, MISSOURI 
GEORGIA 
__ oS" 


THE SHELBY STAR, NORTH CAROLINA, ONE OF SIX SUNDAY NEWSPAPERS 
LAUNCHED BY THOMSON NEWSPAPERS IN 1991. 


Shown above and on pages 8 and 10 are a selection from a diverse range of some 240 new 
products created during the year by Thomson Newspapers. 
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ZONED DAILY NEWSPAPER, WEEKLY SECTION, DAILY SECTION, WEEKLY SECTION, 
[THE OSHAWA TIMES THE GLOBE AND MAIL, THE BRIDGEPORT Post, THE EVENING TELEGRAM, 
VHITBY EDITION, ONTARIO TORONTO, ONTARIO CONNECTICUT Rocky MOunrT, 


NorTH CAROLINA 


sg = 
are being refocused and upgraded. The Waukesha Daily Freeman, Wisconsin also moved 
hile we concentrated on optimizing the into new facilities. Work continues on two major 
ance of our existing businesses, we continued projects involving building renovations and 
e acquisition opportunities which offered replacement of presses. Installation of new equipment 
o strengthen our existing titles. In Canada, at The Repository, Canton, Ohio and at the San 
-quisition early in 1991 of a weekly and shopper Gabriel Valley Tribune, California will be completed 
»f publications in Moose Jaw, Saskatchewan, this year and the projects will be finalized in 1993. In 
.ded our marketplace there and provides the addition, two sizable new projects were initiated. A 
inity to achieve significant economies. centralized printing and distribution centre to serve 
he US, the purchase of 10 weekly and shopper our newspapers in Hamilton and Middletown, Ohio 
tions in the San Gabriel valley, California, is under construction, and the facility is expected to 
our three existing daily newspapers there to be ready for production later in the year; and 
1ent more quickly a marketing strategy which engineering and site preparation has begun on a 
> would have required them to develop new office and production facility at Altoona, 
publications to serve the Los Angeles area. In Pennsylvania which is scheduled for completion 
tion, the purchase of the circulation list of the in 1993. 
hlehem Globe-Times, Pennsylvania strengthened Looking forward, as and when the North 
position of our newspaper in nearby Easton. American economy improves, we will start to reap the 
Capital expenditures for the year totalled $129 benefits of the policies we have implemented over the 
nillion. The 176,000-circulation Winnipeg Free Press past two years. Just as newspapers have suffered 
moved into its new office building and production disproportionately as the economy has weakened, 
facility, marking the completion of our largest ever historically there has also been a favourable leveraging 
capital project. The Advocate in Newark, Ohio, and effect when economic activity recovers. 


wD 


REVIEW OF OPERATIONS 


Thomson Information/Publishing Group 


THOMSON INFORMATION/PUBLISHING GROUP (TIPG) INCREASED ITS SALES IN 1991 DESPITE THE CONTINUATION 


OF DIFFICULT ECONOMIC CONDITIONS IN ALL THE PRINCIPAL COUNTRIES IN WHICH IT OPERATES. HOWEVER, 


LARGELY AS A RESULT OF CONTINUED HEAVY INVESTMENT IN PRODUCT DEVELOPMENT AND SOME FURTHER 


RESTRUCTURING COSTS, OPERATING MARGINS DECLINED AND OPERATING PROFIT WAS SLIGHTLY LOWER THAN THE 


PREVIOUS YEAR. 


i 9 


TIPG maintained its long-term growth perspective by 
continuing to enhance existing products, to develop 
new products and to make further tactical acquisi- 
tions. As a result of cost-containment programs in 
areas other than development and marketing, we 
believe our business units are now among the lowest 
cost operators in their respective marketplaces. 

The performance of TIPG’s six largely 


autonomous groups is described below. 


THOMSON INFORMATION SERVICES LIMITED (TISL) 
1991 was another year of growth in sales for TISL. 
Operating profit was only slightly lower than the 
previous year despite the costs of a major product 
investment program. 

Our legal and professional publishing companies 
again increased sales and profit, aided by strong 
publishing and promotional programs including a 
new edition of Archbold: Criminal Pleadings as well as 
20 new looseleaf services in the UK and Australia. 

Development work on Glassmatix, a 
computerized collision repair estimating service for 
the UK market, progressed towards its launch this 
year with initial tests receiving an excellent response 
from the marketplace. 

Our intellectual property information companies, 
Derwent Publications, Thomson & Thomson and 
Compu-Mark, had a solid year focused on meeting 
customer needs with newly-created products, many of 
them individually customized. The strengthening of 


their marketing departments resulted in an increase in 


1 


customer numbers and further sales growth. 

The new product format for Thomson Directories 
(50% partnership), launched early in 1991, has been a 
great success and resulted in continuing sales growth 
and an increase in market share. 

Our Danish operations had an excellent year with 
profit increasing by almost 50%, mainly due to 
considerably increased productivity and higher sales 
from existing information services. 

Sales of our advertising-based magazines in the 
UK and Australia were below expectations due to 
difficult market conditions. However, the cost 
reduction programs put in place in 1990 resulted in a 
significant improvement in UK operating results and 
record profits in Australia. 

While our construction information companies 
gained competitively through the year, they found 
extra sales hard to generate despite excellent marketing 
and sales programs, and profits were below the 
1990 level. 

In scientific and academic book and journal 
publishing, we continued the strong and successful 
development programs of recent years. The acquisition 
of a list from HarperCollins was a major success for 
Routledge and the increase in their sales overall was in 
line with our expectations. While Jane’s Information 
Group achieved a substantial increase in information 
sales, advertising sales were below expectations. 

International Thomson Publishing Services had 
another outstanding year, further strengthening its 


excellent reputation for the quality and speed of its 


JOURNAL OF 


¥ 


Statistical Record 
of the 
Environment 


JOURNAL OF CENTRAL LONDON TENDER ALERT, STATISTICAL RECORD 
MATERIALS SCIENCE, DIRECTORY, GLENIGAN OF THE ae 
CHAPMAN & HAL THOMSON DIRECTORIES INFORMATION SERVICES GALE RESEARCH 
—_ gg _ 


distribution services. 

The broad spread of TISL’s activities, a focus on 
excellence as well as innovation in publishing 
programs, marketing and customer service will 


nsure a further year of success in 1992. 


N BOOK/REFERENCE GRouP (TBRG) 
he results of several TBRG companies exceeded 
xpectations, and sales and operating profit overall 
ere higher than the previous year. Even with 
reased spending on new product development and 
ing, operating margins rose for the fifth 
isecutive year. 
Despite difficult market conditions, growth of 
US college publishing sales exceeded the industry 
erage, with Heinle & Heinle and Boyd & Fraser in 
particular achieving excellent results. 

South-Western Publishing enjoyed its best year 
since joining TIPG in 1986. Both the school and 
college divisions increased sales and, with the 
streamlining of operational functions, enjoyed a 
strong profit performance and higher margins. In 
addition, the number of new college product signings 
reached a new high. 

In vocational/technical publishing, Delmar 
Publishers’ profit again exceeded expectations despite 
a disappointing school market. Milady Publishing 
Company also enjoyed another good year with sales 
of the new edition of Milady’s Standard Textbook of 
Cosmetology exceeding those of all previous editions. 


In library and information publishing, Gale 


OU 


Research achieved another strong sales and profit 
performance. New product development, including 
significant investment in CD-ROM and other electronic 
delivery systems, augurs well for Gale’s continued 
growth. Utlas International Canada enjoyed the best 
profit performance in its history and, although Research 
Publications’ results were disappointing, a restructuring 
should bring a resumption of growth in 1992. 

In school publishing outside the US, Thomas 
Nelson (UK) enjoyed an excellent year with significant 
sales and profit growth. Titles linked to the UK National 
Curriculum and in the English language teaching (ELT) 
field performed strongly. Thomas Nelson Australia also 
enjoyed strong sales growth, and moved into profit after 
an operating loss in 1990. Nelson Canada’s profit 
exceeded the previous year despite difficult trading 
conditions. 

A number of important book list acquisitions were 
completed during the year, most notably Newbury 
House, by Heinle & Heinle, in the English as a second 
language and ELT fields, and the Macmillan school list 
in the UK. 

Investment in new product development across the 
group has continued unabated and, as market 


conditions improve, TBRG is well placed to benefit. 


THOMSON PROFESSIONAL PUBLISHING (TPP) 
For Thomson Professional Publishing, 1991 was a year 
of challenges, successes and increased opportunities for 
the future. While its principal markets continued to be 


adversely affected by the prolonged downturn in the 
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economy, TPP achieved higher sales, operating profit 
and operating margins. 

The reorganization of the US legal companies 
initiated in 1990 is working well and, overall, this 
group enjoyed substantial growth in both sales and 
profit. With greater operating efficiency and increased 
utilization of the Webster, New York manufacturing 
facility, margins also improved. Lawyers Cooperative 
Publishing had an outstanding year with significant 
sales and profit growth. It broadened its position as a 
leading provider of analytical references with the 
introduction of a number of new national and state 
legal research and practice sets. 

While Bancroft-Whitney further strengthened its 
position in the California legal publishing field by 
obtaining the contract to publish the official California 
Reports, profit was marginally below the previous year 
despite satisfactory growth in sales. 

Despite a year of consolidation, restructuring and 
increased development spending, Clark Boardman 
Callaghan achieved strong operating results. This new 
grouping is now established as a major publisher in the 
growing specialized segments of law practice including 
bankruptcy, environmental law and intellectual 
property. 

The product lines of Research Institute of 
America (RIA) and Warren Gorham Lamont (WGL) 
were greatly expanded with the acquisition of the 
professional and business reference publishing 
interests of Maxwell Macmillan in September 1991. 
They establish RIA as a full-service tax information 
provider in print and electronic formats, and our 
newly-organized human resource product group and 
the accounting line at WGL also benefited from the 
addition of well-regarded publications. 

Thomson Electronic Publishing had an active 
year, enhancing existing services and launching a 
number of new on-line services as well as CaseBase in 
CD-ROM format. 

TPP-Canada, our Canadian legal grouping, faced 
difficult economic conditions and, although sales 
increased, profit was marginally below the previous 
year. TPP-Canada launched its first on-line service 


during the year. 


w 


Continued investment in product development 
in conjunction with new and aggressive sales and 
marketing strategies and increased emphasis on 
customer service places TPP in a strong position for 
the future. 


THOMSON REGIONAL NEWSPAPERS (TRN) 
Despite the continuation of the major cost reduction 
program begun in 1990, TRN’s operating results were 
below the level of the previous year. As a result of the 
deepening recession in the UK economy, advertising 
linage and revenues fell short of expectations and in 
some categories, particularly recruitment advertising, 
linage was considerably below 1990 levels. 

Despite the harsh economic environment, the 
main emphasis throughout the year continued to be 
on the development of our newspapers to meet 
market needs in editorial content, design and use of 
colour. The product improvement program begun in 
1990 brought considerable success with a number of 
our titles winning prestigious awards. Among the 
most notable were: Sunday Life - “Regional Newspaper 
of the Year’; Scotland on Sunday - ‘Scottish Newspaper 
of the Year’; and Western Mail - ‘Welsh Newspaper of 
the Year’. 

As a result of a sustained promotion and sales 
campaign, all major titles finished the year with a 
strong circulation performance in an overall 
newspaper reader market which was in sharp decline. 
For the year as a whole, our total morning daily 
newspaper circulation held last year’s level and was 
ahead in the final quarter. Particularly successful was 
Press and Journal, Aberdeen with a final quarter 
increase of 3%. While our total evening daily 
circulation suffered a sharp decline in the first half and 
was below the 1990 level for the full year, the trend 
was reversed in the second half, with several titles 
showing strong gains in the final quarter. 

The circulations of all four Sunday newspapers 
were significantly ahead of 1990 for the full year, and 
weekly newspapers overall were also ahead. Scotland 
on Sunday was the fastest growing quality newspaper 
in the UK and is now the leading quality Sunday 


newspaper in Scotland; and Sunday Life in Northern 
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, in a relatively short time, established itself 
position in its market. 
92, economic conditions are not expected to 
1 improvement. TRN’s focus will therefore 
to be on the creation of new revenue- 
ing activities; on maintaining the operating 


y achieved in 1990/91; on continued 


ment of our core newspapers; and on further 
nt in marketing and customer service. The 
is in an excellent position to benefit from any 


nent in market conditions. 


[SON BUSINESS INFORMATION (TBI) 
ll TBI’s operating units achieved higher sales 


ting profit, and margins overall showed 


orovement. 
[edical Economics (MEDEC) Data, our 
ase, reference and newsletter publisher, 
1 edition of Physicians’ Desk Reference (PDR) 


| significant early sales in bookstores. Pocket 


new electronic hand-held version of PDR, was 
essfully launched and currently orders are being 
eceived faster than they can be filled. 

Customized Premium Products, a new business 
unit, commenced selling customized information 
services to the pharmaceutical industry, and the 
acquisition of Frames directory brought MEDEC Data 
a pre-eminent position in optometric information 
publishing. After the year-end, the acquisition of 
Micromedex, a provider of computerized clinical 


information systems, brought to MEDEC Data a 
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leading position in the market for specialized clinical 
and toxicology reference products. 

MEDEC Publishing is the pre-eminent 
healthcare communications network in the US. 
During the year, our flagship publications, Medical 
Economics, Drug Topics, Patient Care and Dental 
Products Report, maintained or strengthened their 
market positions. In addition, RN magazine won its 
twenty-sixth Jesse H Neal Award for Editorial 
Excellence. 

Mitchell International continued to strengthen 
its leading positions as a provider of information 
to the automotive collision and repair markets, 
despite the continued contraction of both markets. 
Mitchellmatix, an electronic product for the 
automotive insurance claims professional, continued 
to increase market share in the US and Canada and 
the Mitchellmatix Alternate Parts Program expanded 
its customer base. EstiMate, a stand-alone electronic 
estimating system, is receiving wide acceptance in the 
insurance and body shop markets. On-Demand, an 
electronic repair product, also enjoyed very strong 
sales growth. In addition, two databases were 
acquired and a licence obtained to complement 
existing services. 

With a strong management team and robust 
product enhancement programs, TBI is positioned to 
take advantage of the changing information needs in 
its marketplaces and looks forward to another 


successful year. 
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CASEBASE: THE ENTIRE CASE RECORD OF THE RHODE ISLAND SUPREME COURT 
FOR THE PAST 44 YEARS ON ONE CD-ROM WHICH CAN BE ACCESSED IN SECONDS. 
TIPG HAS 21 CD-ROM PRODUCTS IN THE PROFESSIONAL, 

MEDICAL AND LIBRARY REFERENCE FIELDS. 


Shown above and on pages 12, 14 and 16 are a few examples of over 44,000 TIPG products. 
During 1991, TIPG continued to enhance existing products, to develop new products and to 
make further tactical acquisitions. 
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THOMSON FINANCIAL SERVICES (TFS) 
espite the continuation of difficult conditions in 
inancial markets worldwide as well as weak 
yertising markets, TFS achieved substantial growth 
1 sales. However, largely as a result of the higher costs 
f developing new products, operating profit was only 
marginally above the previous year. 
Strong performances were recorded by AutEx, 
yrporate Services and First Call, reflecting a robust 
quity market. Alert, OASYS and PORTIA 

ved strong sales growth as market participants 

ed increasingly on the cost-effectiveness of their 

ministrative functions. 

American Banker, ongoing industry 
isolidation adversely affected advertising revenues 
| both total sales and profit were lower than the 
ious year. Elsewhere in the banking sector, 

rhomson BankWatch and Sheshunoff Information 
Services continued to grow with further new products 
and active marketing campaigns, and operating results 
were above expectations. 

In spite of the low level of mergers and 
acquisitions activity, Investext and Securities Data 
Company’s databases performed well with significant 
levels of new product development. The Bond Buyer 
secured record levels of legal advertising on the 
strength of the reissue market, and the fixed income 
advisory products of Technical Data and Global 
Finance Information, as well as International 
Financing Review’s Vigil, remained strong. The 
developing ILX Systems gained market share with its 


state-of-the-art workstation. 
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TES continued its active development outside 
North America. With 10 offices in Europe and Asia 
and more than 300 staff, sales in these areas now 
account for approximately 15% of the TFS total. 

During the year, TFS made several acquisitions, 
including Municipal Market Data, Valorinform and 
Venture Economics, which added important, 
proprietary databases to complement and further 
enhance its core businesses. 

TFS maintains its position as a leading provider 
of proprietary information for financial markets 
worldwide and anticipates continued strong growth 


in the year ahead. 


TIPG OUTLOOK 

TIPG is well-positioned to benefit from an 
improvement in economic conditions. We are 
committed to customer service; we have the 
marketing capability to generate increased sales; and 
our operating margins will rise as a result of the cost- 
effective structure each of our businesses now enjoys. 
We are fortunate to have an outstanding management 
team and dedicated employees who have responded 
superbly to the most severe trading conditions that 
many of them have ever encountered. They are being 
supported with additional investment and resources 
to supplement and enhance existing, successful 
training and development programs. 

In 1992 and beyond, we fully expect our organic 
development and cost-containment programs, 
supplemented by carefully selected acquisitions, to 


bring further growth and success. 


REVIEW OF OPERATIONS 


Thomson Travel Group 


1991 WAS A VERY EVENTFUL YEAR FOR THOMSON TRAVEL GROUP (TTG). A SUBSTANTIAL DECLINE IN THE 


OVERSEAS LEISURE TRAVEL MARKET DURING THE GULF WAR HAD A MAJOR ADVERSE IMPACT ON OUR FIRST QUARTER 


RESULTS; THE CIVIL WAR IN YUGOSLAVIA HAS REMOVED THIS HOLIDAY DESTINATION FOR THE FORESEEABLE FUTURE; 


THE DEMISE IN EARLY MARCH OF OUR MAJOR COMPETITOR, INTERNATIONAL LEISURE GROUP (ILG), RESULTED IN 


AN UNPRECEDENTED LEVEL OF BOOKINGS FOR OUR HOLIDAYS DURING THE WEEKS THAT FOLLOWED; AND THE 


ECONOMIC RECESSION CONTINUED. DESPITE THE OPERATIONAL CHALLENGES POSED BY THESE FACTORS, BOTH 


PROFITS AND QUALITY STANDARDS REACHED RECORD LEVELS. 


THOMSON TOUR OPERATIONS 
After a very difficult start, 1991 was an excellent year 
for Thomson Tour Operations (TTO). Market share 
increased, quality was further improved and 
operating profits more than trebled. With several 
factors acting to reduce demand during the year, a 
decline in the UK overseas inclusive tour market of 
only 6% demonstrated the underlying strength of this 
market. 

Cash flow problems exacerbated by the Gulf war 
led to the collapse of several tour operators early in 
the year, the most notable being ILG, for many years 
TTO’s nearest competitor. TTO promptly increased 
capacity to enable it to take over a significant 
proportion of ILG’s holiday bookings. The resulting 
increase in summer carryings offset the winter decline 
and, for the year as a whole, TTO sold 3 million 
holidays, the same number as in 1990. With a 
reduced market size, TTO achieved a market share 
gain of two percentage points. 

The absence of ILG in the key summer months 
provided a better balance between the supply and 
demand for holidays and a welcome reduction in the 
level of discounting. The resulting gain in gross 
margins exceeded our expectations and, with 
overheads contained at the 1990 level, TTO recorded 
its best ever financial performance. In addition, 
further improvements in quality were reflected in 
several programs achieving record levels of customer 
satisfaction and in the winning of nine major awards 


from national and trade newspapers. 
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The close relationship between the environment 
and tourism is of increasing interest to both TTO and 
its clients and, in recognition of this, we instituted 
during the year a new award, the ‘Thomson World 
Aware’ award. The first of these was presented to 
Don Jaime Cladera, Minister of Tourism for the 
Balearic Islands, in recognition of the improvements 
he has initiated and encouraged in Majorca, Ibiza and 
Minorca during the past two years. 

New programs launched in the year included 
Thomson Eurofun, featuring short breaks to the new 
Euro Disneyland theme park near Paris, and 
Thomson American Freedom, offering a wide range of 


holidays in the US for more independent travellers. 


BRITANNIA AIRWAYS 

1991 was a year of significant activity for Britannia 
Airways, implementing the initiatives agreed as part 
of the 1990 strategic review of the airline. Despite a 
difficult year financially as a result of the combined 
effects of the Gulf war and the economic recession, 
Britannia recorded a modest increase in profitability 
before aircraft disposal profits. 

Flying activity in the year, as measured by seat- 
hours flown, increased by 6%; passenger carryings 
increased to 6.4 million from 6.2 million in 1990; 
and, most encouragingly, aircraft utilization rose 
after two summers during which it had declined. 

Significant progress was made in further 
improving the quality of service throughout the 


airline. An ‘On Time’ charter was introduced to 


Lunn Poly 
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DuRING 1991, MAJOR REFITS WERE MADE TO 68 ESTABLISHED LUNN POLY HOLIDAY SHOPS TO ENSURE 
THEY RETAIN A BRIGHT, FRESH LOOK FOR CUSTOMERS. 
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encourage all staff to recognise that they can influence 
this important issue. Unfortunately, increased levels 
of air traffic delays outside Britannia’s control masked 
these improvements. Representations have been made 
at the highest governmental level to rectify this 
unsatisfactory state of affairs. We have also introduced 
a ‘Five Star Plan’ aimed at improving customer service 
at airports by laying down standards for queuing 
times and receipt of baggage on arrival. The 
application of these standards together with quality 
improvements implemented during winter 1990/91, 
including video and audio facilities on most aircraft 
and better food and food presentation, improved 
Britannia’s scores on the Customer Satisfaction 
Questionnaires we distribute to holidaymakers on 
their return flights. Britannia also won the Travel 
Trade Gazette’s “Charter Airline of the Year’ award. 

The active lobbying of government and 
regulatory authorities on matters which concern us 
has continued and the extension of duty-free 
concessions within the European Community until 
1999 was most welcome. 

The safety and security of our clients and staff is 
paramount. The Gulf war necessitated increased 
security and the airline worked closely with the UK 
Department of Transport to introduce appropriate 
measures. 

During the year, Britannia took delivery of two 
additional new Boeing 767-200 extended-range 
aircraft with more powerful engines, taking their 767 


fleet to a total of ten. In addition, four Boeing 757-200 
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leased aircraft were introduced by spring 1991 anda 
Boeing 737-200 was sold. During the summer season, 
Britannia operated 26 737s, four 757s and eight 767s, 
two of the 767s being leased out. 

Following the conclusion of a study into possible 
replacement aircraft for our 737s, we decided to 
continue to replace these with 757s in the immediate 
future and to review the question of a smaller 
replacement aircraft in 12 to 18 months. By then, we 
expect market conditions will have improved and we 
will therefore have a clearer view of the maximum 
number of 757 and 767 aircraft we are likely to 


require in the longer term. 


LUNN POLY 

Lunn Poly continued to trade successfully in a 
difficult market for travel retailers. A 10% increase in 
sales revenue, in a market where unit sales declined by 
6%, resulted in a percentage point improvement in 
our market share to 21%, almost twice the share of 
our next largest competitor. Operating margins 
increased further as a result of both improved 
commission earnings and stringent control of costs. 

Nine new holiday shops were opened during the 
year and major refits were made to 68 established 
shops to ensure they retain a bright, fresh look for our 
customers. The chain now numbers 510 shops and a 
further 20 openings are planned for 1992. 

Lunn Poly also continued to focus on staff 
training and development with the aim of ensuring its 


staff have the best product knowledge and customer 
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FOUR NEW PROGRAMS LAUNCHED BY THOMSON TOUR OPERATIONS DURING 1991. 
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THOMSON TRAVEL GIVES A HIGH PRIORITY TO YOUNGER HOLIDAYMAKERS. 
OF THE 3 MILLION PASSENGERS CARRIED IN 1991 TO 235 RESORTS, 
ABOUT 400,000 WERE CHILDREN. 
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\IN SUMMER 1992 SEASON, BRITANNIA AIRWAYS WILL OPERATE 15 BOEING 757 AND 767 AIRCRAFT AS WELL AS 23 BOEING 7378. 


OO — 


industry. A Lunn Poly shop was 
silver Globe’ by Travel Weekly for 


its customer service. 
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summer season. In Britannia, the fleet is fully 
contracted for the main summer season and we 
expect to see a further improvement in fleet 
utilization. Three new 757s, delivered direct from 
Boeing, will join the fleet in spring 1992; the fleet size 
to be operated in the main summer season remains at 
38 aircraft, but the total number of 757s and 767s 
increases to 15. Lunn Poly’s additional shops will 
improve its penetration in a number of regions. 
Overall, we look forward to another successful year. 
Beyond 1992, we expect to see a return to steady 
growth in the market for UK overseas inclusive 
tours. We have strong leadership positions in all three 
sectors of the market, a solid customer base and 
outstanding management backed by superior training 
and development programs. With a continuing 
emphasis on high quality, we expect to improve 


profits further as our businesses grow. 
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Management’s discussion and analysis 


(unless otherwise stated, all figures are in millions of US dollars) 
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The principal activities of The Thomson Corporation 
(TTC) are newspaper publishing, specialized 
information and publishing, and leisure travel. TTC 


operates principally in the UK, the US and Canada. 


RESULTS OF OPERATIONS 
Sales increased in 1991 by 4.2% from $5,364 million 
to $5,589 million. North American sales increased by 
2.8% to $2,602 million and accounted for 47% of the 
total. Sales from outside North America, principally 
the UK, increased by 5.4% to $2,987 million and 
accounted for 53% of the total. 

Operating profit, which is arrived at after 
deducting depreciation on tangible fixed assets but 
before corporate costs and amortization of intangible 
assets, at $692 million was $34 million or 4.7% lower 


than in 1990. A reduction of $63 million in operating 
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profit from publishing activities, principally arising in 
Thomson Newspapers (TN), more than offset a 
substantial improvement of $29 million in Thomson 
Travel Group (TTG). The TTG improvement is net of 
a $40 million reduction in aircraft disposal profits in 
1991 when only one aircraft was sold compared with 
five in 1990. 

North American operating profit decreased by 
10.5% from $542 million to $485 million, and 
accounted for 70% of the total. Operating profit from 
outside North America increased by 12.5% from 
$184 million to $207 million as a result of the 
improved operating performance of TTG. 

Other income and expense of $87 million (1990 — 
$84 million) comprises amortization of goodwill of 
$45 million (1990 — $44 million), corporate costs of 
$28 million (1990 — $25 million) and net non-operating 
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losses of $14 million (1990 — $15 million). 

Net interest expense and other financing costs of 
$155 million were $8 million lower than in 1990 as 
lower interest rates more than offset the additional 
costs of financing a higher average level of net debt. 

Income taxes as a percentage of earnings before 
dividends declared on preference shares and income 
taxes were 16.4% (1990 — 12.3%) which differs from 
the Canadian corporate tax rate due principally to the 
effect of lower tax rates in other countries. 

Earnings attributable to common shares decreased 
from $385 million in 1990 to $292 million, and 
earnings per common share were 53 cents, compared 
with 70 cents in 1990. The Capital Assets accounting 
standard mandated by the Canadian Institute of 
Chartered Accountants (CICA), effective January 1, 
1991, requiring the amortization of publishing rights 
and circulation, reduced earnings and earnings per 
common share for the year by $67 million and 12 cents 
respectively. The new standard has been adopted 
prospectively and, therefore, the 1990 and prior period 
results have not been restated. Excluding such amortiza- 
tion, earnings per common share declined by 7.1%. 

Cash flow per common share, based on cash 
provided by operations less dividends paid on 
preference shares, was $1.12 for the year, compared 
with $0.87 in 1990. Despite a lower operating profit 
than in 1990, cash provided by operations was above 
the level of the previous year, principally due 
to better cash generation in both Thomson 
Information/Publishing Group (TIPG) and TTG. 

Dividends declared payable on common shares in 
199] increased by 3.7% from $242 million to $251 
million. Of the 1991 dividends, $91 million was 
reinvested in common shares through the dividend 
reinvestment plan and by way of associated private 
placements of common shares, resulting in net cash 


dividend payments of $160 million. 


THOMSON NEWSPAPERS 
In 1991, sales of TN declined by 1.4% from $1,158 
million to $1,142 million as increased circulation 


revenues and sales of new products were insufficient to 
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offset the decline in traditional advertising revenues. 
Operating profit decreased by 19.1% from $282 
million to $228 million. The decline in operating 
margins from 24.4% in 1990 to 20.0% in 1991 was 
largely attributable to the adverse impact on 
advertising revenues of the recession in both the US 
and Canada and to higher spending on product 
improvements and new products as well as increased 
marketing expenses. We are building a competitive 
position which is already yielding benefits and which 
will show good returns when the economic climate 
improves. 

Operating cash flow (operating profit after adding 
back depreciation) was $270 million (1990 — $317 
million) before capital expenditures of $129 million 
(1990 — $124 million), of which $79 million was for 
newspaper presses and associated buildings. 

In Canada, the introduction of the Goods and 
Services Tax at the start of the year adversely affected 
single copy newspaper sales. After declining in the first 
nine months, circulation recovered in the final quarter 
to show gains of 2.3% in the US and 1.1% in Canada 
on the corresponding period of 1990. 

Although TN increased its share of total 
advertising in its marketplaces by 1.5%, its total 
advertising linage in 1991 declined by 6.3% as a result 
of the recession. The decline in linage was 5.4% in the 
US and 8.1% in Canada, and TN’s larger newspapers, 
particularly The Globe and Mail, and newspapers in 
the Ontario region were the most severely affected. 

TN’s titles are published in markets geograph- 
ically dispersed throughout North America which 
typically support only a single daily newspaper. The 
diversity of locations served diffuses the impact on the 
group of economic cycles in specific industries. In 
addition, each newspaper is able to respond directly to 
changing economic circumstances in its particular 
marketplace. 

Approximately 70% of TN’s total revenue is 
derived from advertising. There is a close correlation 
between the amount of advertising revenue and the 
overall level of economic activity. Most independent 


economic forecasts for both Canada and the US 
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anticipate a higher level of economic activity in 
1992 as a whole compared with 1991. However, 
there is a wide divergence of opinion as to both the 
timing and extent of any such recovery. 

While there is increasing competition among 
alternative advertising vehicles for the time and 
attention of readers, newspapers as a medium have 
important and unique characteristics which both 
readers and advertisers need and value. We believe 
that concentrating on better quality, more creative and 
dynamic products, vigorously marketed, will lead to 
superior real growth. Although TN is part of a 
relatively mature industry, we see attractive 
opportunities arising from greater editorial creativity; 
increased use of colour; modern, highly efficient 
production facilities; and, above all, from becoming 


much more marketing oriented at every level. 


THOMSON INFORMATION/PUBLISHING GROUP 

In 1991, sales of TIPG increased by 3.2% from $2,315 
million to $2,390 million and operating profit 
declined by 2.4% from $372 million to $363 million. 
Operating margins decreased to 15.2% from 16.1%, 
largely as a result of continued heavy investment in 
product development and some further restructuring 
costs. 

TIPG’s North American sales increased by 6.2% 
from $1,364 million to $1,449 million, and operating 
profit declined by 1.2% from $260 million to $257 


million. Sales outside North America, principally 
the UK, declined by 1.1% from $951 million to 
$941 million and operating profit by 5.4% from 
$112 million to $106 million. These declines were 
principally due to difficult trading conditions in the 
UK regional newspaper group. 

Operating cash flow was $464 million (1990 - 
$461 million) before capital expenditures of $110 
million (1990 — $162 million). 

TIPG has a broad range of activities. It has over 
130 separate operating units providing over 44,000 
individual products, in a wide variety of formats, to a 
large number of specialized marketplaces. While many 
of these marketplaces are relatively insulated from the 
immediate influence of the level of economic activity, 
the depth of the recession has affected all its customers 
to some degree. In particular, the adverse impact on 
our UK regional newspaper group’s advertising 
volumes and on our services to the UK construction 
industry was considerable. In addition, general expense 
reductions among financial institutions in 1991 again 
had an adverse impact on our North American 
businesses in the financial services area. These 
reductions may continue in 1992 and uncertainties 
also remain in the construction, defence and certain 
educational marketplaces. 

Approximately 20% of TIPG’s total revenue is 
from advertising, concentrated mainly in business 
magazines in the US and the UK, and in UK regional 
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newspapers and local directories. During 1991, TIPG’s 
advertising revenues fell by 6% as a result of the 
recession in both the US and UK economies, but are 


expected to recover when economic growth resumes. 


THOMSON TRAVEL GROUP 
TTG’s sales in 1991 increased by 8.8% from $1,891 
million to $2,057 million principally as a result of the 
cessation of trading by a major competitor. 

Operating profit, including aircraft disposal 
profits of $5 million (1990 — $45 million), increased 
from $72 million in 1990 to $101 million. Profit 
including net interest income, largely arising from 
advance payments by clients, was $127 million, 
compared with $121 million in 1990. Net interest 
income of $26 million, compared with $49 million in 
1990, was lower as a result of declining interest rates 
and additional aircraft finance leases put in place 
199). 

Operating cash flow was $164 million (1990 — 
$127 million) before capital expenditures of $228 
million (1990 — $38 million) which included $191 
million (1990 — $14 million) for aircraft and spares net 
of proceeds from disposals. 

During the year, Britannia Airways took delivery 
of two Boeing 767-200 aircraft at a cost of $148 
million and made progress payments in respect of six 
Boeing 757-200 aircraft for delivery in 1992 and 1993. 


In the tour operating division, the number of 
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holidays sold in 1991 at 3 million was the same as in 
1990. A better balance between supply and demand for 
holidays in the key summer months reduced the level 
of discounting compared with the corresponding 
period in 1990. As a result, gross margins improved 
and, with overheads contained at the 1990 level, 

TTG’s tour operating profit more than trebled to its 
best ever level. 

Britannia Airways’ pre-tax profit, excluding 
aircraft disposal profits, was higher than the previous 
year principally as a result of higher aircraft 
utilization. 

Despite a 10% increase in sales revenue and better 
operating margins, Lunn Poly’s pre-tax profit was 
lower than the previous year as a result of the pro- 
vision for a potential loss arising from the bankruptcy 
of the International Leisure Group. 

Sales of UK overseas inclusive tours are 
influenced by many factors including the level of 
disposable income available to potential clients and 
the level of the pound sterling relative to the 
currencies of principal destination countries. In 1991, 
the market for UK overseas inclusive tours declined by 
approximately 6% principally as a result of the 
recession in the UK and its effect on both consumer 
spending power and consumer confidence. 

In 1992, the outlook remains mixed, with the 
economy showing few signs of recovery and 


consumers apparently still reluctant to make major 
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purchases. Nevertheless, bookings for the winter 
season which ends on April 30 are in line with our 
expectations and summer 1992 holidays are selling 
well. We expect the 1992 market as a whole to grow by 
about 7% compared with 1991. In tour operating, 
TTG remains committed to maintaining market share 
at its present level, and currently does not foresee any 
major downward pressure on brochure prices later in 


the summer season. 


FINANCIAL POSITION AND CASH FLOW 

TTC’s total assets at December 31, 1991 were $8,166 
million, compared with $7,860 million a year earlier, a 
net increase of $306 million. The major components of 
the net increase were: additions of $467 million to 
property and equipment and aircraft and spares, less 
depreciation on these assets of $206 million; additions 
of $189 million to publishing rights and circulation 
and goodwill resulting from acquisitions, less 
amortization of these intangible assets of $112 million; 
a net reduction in current assets of $25 million; a 
translation loss of $62 million arising on non-US 
dollar capital assets, principally those denominated in 
pounds sterling; and other net increases of $55 million. 

Short-term indebtedness, long-term debt, aircraft 
and newspaper press finance leases (‘total debt’) 
aggregated $2,963 million at the end of 1991, 
compared with $2,737 million at the end of 1990. The 


net increase of $226 million was due to the financing 
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of acquisitions and new aircraft. During the year, TTC 
completed two domestic debenture issues of Cdn $250 
million each which were swapped into US dollars. The 
majority of the proceeds was used to repay bank debt 
and to fund the retraction of the Series I preference 
shares in Canada. Finance lease obligations increased in 
1991 as a result of the finance leases for two new 
aircraft. Total debt maturities in the next two years are 
approximately $340 million or 11.5% of total debt. 
Arrangements will be made in the course of the next 
two years to refinance these maturities and a major 
portion of long-term debt maturing in 1994 of $831 
million either by utilizing unexpired and undrawn 
facilities or by arranging new facilities. At the end of 
1991, unused bank facilities which expire in 1996 were 
$850 million. 

In the ordinary course of business, hedging 
agreements are entered into through the forward 
currency exchange and swap markets to minimize 
exposure to currency and interest rate fluctuations. 

At December 31, 1991, 84% of TTC’s total debt 
was effectively denominated in US dollars. During the 
year, a significant proportion of total debt was switched 
from variable to fixed rate as interest rates declined. At 
the end of 1991, 62% of total debt was at fixed rates 
compared with 21% at the end of 1990. Based on total 
debt outstanding at December 31, 1991, a 1% change in 
interest rates would increase or decrease interest 


expense by approximately $11 million. At the end of 
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1991, capital employed was financed 51% (1990 — 
49%) by non-current debt and other liabilities, and 
49% (1990 — 51%) by shareholders’ equity. 

Net capital expenditures totalled $467 million and 
were funded out of cash from operations and by 
finance leases. At the end of 1991, commitments for 
capital expenditures totalled $322 million, of which 
$220 million are for six Boeing 757s, three for delivery 
in 1992 and three to be delivered in 1993. 

During 1991, spending on acquisitions totalled 
$162 million, of which $157 million was incurred by 
TIPG, principally in the US. 

Because of its strong cash generating characteris- 
tics, TTC does not need to raise funds for working 
capital or general operational needs. Funds are raised 
as required to support its acquisition and development 
programs. As the timing and size of acquisitions 
cannot be predicted, the timing of TTC’s access to the 
capital markets and the arranging of additional 
borrowings cannot be determined with any certainty. 

In the ordinary course of its business, TTC 
regularly guarantees certain obligations of its sub- 
sidiaries. Such guarantees generally provide that TTC 
will maintain a minimum amount of share capital and 
retained earnings and that TTC’s debt : equity ratio 
will not exceed 2: 1. 


OTHER INFORMATION 
The Capital Assets accounting standard mandated by 
the CICA defines capital assets to include intangible 
assets such as publishing rights and circulation and 
requires these to be amortized over periods not 


exceeding 40 years. Amortization is purely an 
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accounting concept which has no effect on TTC’s cash 
flow nor on its underlying value and we remain 
fundamentally opposed to the application of this 
standard in respect of publishing rights and 
circulation. 

The value of a publishing business and its ability 
to earn profits and to generate cash is dependent upon 
the quality of its intangible assets. The economic value 
of publishing rights and circulation does not, in 
principle, diminish with the passage of time. Such 
assets are more closely akin to land than to buildings 
and machinery. A reduction in value only occurs 
if the publication or service loses its position in the 
marketplace. Accordingly, TTC believes that such 
assets should not be subject to periodic amortization 
but should be written down only where a permanent 
diminution in value has occurred. 

TTC expenses considerable amounts each year on 
editorial, marketing, selling and fulfillment costs to 
protect and enhance the value of its publishing rights 
and circulation. Additional annual amortization thus 
represents a double charge and distorts TTC’s 
earnings. 

While TTC believes that publishing rights and 
circulation should not be amortized and also that 
there are grounds under the CICA standard for it to 
capitalize many costs that are currently expensed, 
TTC also considers that the accounting, 
administrative, regulatory and other problems 
associated with not amortizing such intangibles or 
with capitalizing certain costs presently being 
expensed would be out of all proportion to the 
benefits obtained. 
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Five year summary 


(millions of US dollars except per common share amounts) 


Ss 1991 199019891988 «1987 
Sales 
Thomson Newspapers 1,142 1,158 1,081 981 826 
Thomson Information/Publishing (1) 2,390 2,315 1,993 1,698 1,418 
Thomson Travel 2,057 1,891 2,038 2,047 1,696 
5,589 5,364 D112 4,726 3,940 
Operating profit (2) 
Thomson Newspapers 228 282 317 306 280 
Thomson Information/Publishing (1) 363 372 325 265 Pale: 
Thomson Travel 101 72 — 60 46 
692 726 642 631 538 
Operating cash flow (3) 
Thomson Newspapers 270 =) 346 332 303 
Thomson Information/Publishing (1) 464 461 396 323 266 
Thomson Travel 164 127 33 109 81 
898 905 795 764 650 
Earnings before amortization of 
publishing rights and circulation 
and dividends declared on preference shares 387 420 454 410 328 
Amortization of publishing rights and 
circulation (67) — — — — 
Dividends declared on preference shares (28) (35) (34) (30) (24) 
Earnings attributable to common shares (4) 292 385 420 380 304 
Earnings per common share (4) $0.53 $0.70 $0.78 $0.70 $0.56 
Earnings per common share excluding amortization 
of publishing rights and circulation (4) $0.65 $0.70 $0.78 $0.70 $0.56 


(1) Thomson Information/Publishing includes the operations of Thomson Regional Newspapers in the UK. 

(2) Operating profit is calculated after deducting depreciation but before deducting corporate costs and amortization of goodwill, publishing 
rights and circulation. 

(3) Operating cash flow is operating profit after adding back depreciation. 

(4) On March 6, 1989, TTC sold its North Sea oil and gas operations. To assist comparability, the results from those operations in periods 
prior to 1989 and the extraordinary gain arising on the sale in 1989 have been excluded in the above summary. Earnings attributable to 
common shares from the oil and gas operations were $56 million ($0.10 per common share) and $55 million ($0.10 per common share) in 
1988 and 1987, respectively. In 1989, the extraordinary gain arising from the sale of the oil and gas operations was $475 million ($0.88 per 
common share). 
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Auditors’ report 


To the shareholders of The Thomson Corporation 


We have audited the accompanying consolidated balance sheets of The Thomson Corporation as at December 31, 
1991 and 1990 and the consolidated statements of earnings and retained earnings and of changes in cash position 
for the years then ended. These financial statements are the responsibility of the Corporation’s management. Our 
responsibility is to express an opinion on these financial statements based on our audit. 

We conducted our audit in accordance with generally accepted auditing standards. Those standards require that 
we plan and perform an audit to obtain reasonable assurance as to whether the financial statements are free of 
material misstatement. An audit includes examining, on a test basis, evidence supporting the amounts and 
disclosures in the financial statements. An audit also includes assessing the accounting principles used and 
significant estimates made by management, as well as evaluating the overall financial statement presentation. 

In our opinion, these consolidated financial statements present fairly, in all material respects, the financial 
position of the Corporation as at December 31, 1991 and 1990 and the results of its operations and the changes in 


its cash position for the years then ended in accordance with generally accepted accounting principles. 


Price Waterhouse 
Chartered Accountants 
Toronto, Canada 


March 18, 1992 
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Consolidated statement of earnings 


and retained earnings 


(millions of US dollars except per common share amounts) 


Year ended December 31 

ci kel Se 19911990 
eae eg a ann CGN ore elves A ae ae Ee ene ey ae ses 
Cost of sales, selling, marketing, general and administrative expenses (4,691) (4,459) 
Depreciation (206) (179) 
Operating profit 692 726 
Other income and expense (note 3) (87) (84) 
Net interest expense and other financing costs (note 4) (155) (163) 
Income taxes (note 5) (63) (59) 
Earnings before amortization of publishing rights 

and circulation and dividends declared on preference shares 387 420 
Amortization of publishing rights and circulation (note 2) (67) -— 
Earnings before dividends declared on preference shares 320 420 
Dividends declared on preference shares (28) (35) 
Earnings attributable to common shares 292 385 
Retained earnings at beginning of year 2,627 2,484 
Dividends declared on common shares (note 14) (251) (242) 
Retained earnings at end of year 2,668 2,627 
Earnings per common share (note 6) $0.53 $0.70 
Earnings per common share excluding amortization 

of publishing rights and circulation (notes 2 and 6) $0.65 $0.70 
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Consolidated balance sheet 
(millions of US dollars) 


eee 
ee ee ee 
Assets 
Current assets: 
Cash and short-term investments, at 
cost which approximates market 382 442 
Accounts receivable 671 688 
Inventories 256 235 
Prepaid expenses and other current assets 267 238 
1,576 1,601 
Property and equipment (note 7) 1,378 1,293 
Aircraft and spares (note 8) 723 588 
Publishing rights and circulation (note 9) 2,687 2,616 
Goodwill (note 10) 1,486 1,493 
Other assets 316 269 
8,166 7,860 
Liabilities and shareholders’ equity 
Current liabilities: 
Short-term indebtedness 188 101 
Accounts payable 898 860 
Deferred revenue 526 462 
Current portion of long-term debt and 
finance leases (notes 11 and 12) 23 28 
1,635 1,451 
Long-term debt (note 11) 2,235 2,186 
Finance leases (note 12) 517 422 
Other liabilities 298 od hen 
Deferred income taxes 259 260 
4,944 4,594 
Shareholders’ equity: 
Share capital (notes 13 and 14) 629 685 
Cumulative translation adjustment (75) (46) 
Retained earnings 2,668 2,627 
3,222 3,266 
8,166 7,860 


Approved by the board 


Oe ee 


Kenneth R Thomson, Director 


« 


Michael Brown, Director 
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Consolidated staternent of 
changes in cash position 


(millions of US dollars except per common share amounts) 


Year ended December 31 
Cash provided by (used for): 
Operations 
Earnings before dividends declared on preference shares 320 420 
Add (deduct) items not involving cash: 
Depreciation 206 179 
Amortization of goodwill, publishing 
rights and circulation 112 44 
Deferred taxes 25 38 
Other 25 (77) 
688 604 
Changes in non-cash working capital and other items (38) (91) 
Cash provided by operations 650 513 
Investing activities 
Acquisitions of businesses (162) (315) 
Proceeds from disposal of businesses 6 56 
Additions to property and equipment, less proceeds 
from disposals of $6 million (1990 — $12 million) (276) (310) 
Additions to aircraft and spares, less proceeds 
from disposals of $7 million (1990 — $146 million) (191) (14) 
(623) (583) 
Financing activities 
Net change in long-term debt and finance leases (1) 165 351 
Retraction of preference shares (147) = 
Dividends paid on preference shares (28) (35) 
Dividends paid on common shares (note 14) (160) (129) 
(170) 187 
(143) 117 
Translation adjustments (4) (32) 
Increase (decrease) in cash (2) (147) 85 
Cash at beginning of year 341 256 
Cash at end of year 194 341 
Cash flow per common share provided by operations less 
dividends paid on preference shares (note 6) $1.12 $0.87 


(1) Includes net change in current portion of long-term debt and finance leases. 
(2) Cash comprises cash and short-term investments less short-term indebtedness. 
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Segmented information 
(millions of US dollars) 


The principal activities of The Thomson Corporation (TTC) are newspaper publishing, specialized information and 


publishing, and leisure travel. TTC operates principally in the UK, the US and Canada. 


Business segment Pere con, ee ge Operating Pi 
1 le eS ee EA Ge oc 
eee enrar me ane g ve eee ' ees - fs is ce 
Thomson Information/Publishing (1) 2,390 2.915 101 89 363 372 
Thomson Travel (3) 2,057 1,891 63 5) 101 72 
5,589 5,364 206 We) 692 726 
Acquisitions Additions to 
of businesses fixed assets (4) Assets 
pip rea ana eats 19907" 19911990 ‘< 
Sere pen hae eee Serres aes ae aie re 
Thomson Information/Publishing (1) 157 37 110 162 4,309 4,176 
Thomson Travel — — 228 38 1,152 1,060 
Corporate cash and other — — — — 467 447 
162 SI'S) 467 324 8,166 7,860 
Geographic segment Sales Operating profit Assets 
ee Ce RET: Pimentel 
ene ae ON. Sar i eee Ts : Bes pyogenes ag oe ar eee : ee 
United States 2,050 1,954 389 426 4,733 4,503 
Canada 552 5a, 96 116 575 496 
Other countries 149 149 21 18 381 352 
5,589 5,364 692 726 8,166 7,860 


(1) Thomson Information/Publishing includes the operations of Thomson Regional Newspapers in the UK. 


(2) Operating profit is calculated after deducting depreciation but before deducting corporate costs and amortization of goodwill, publishing 
rights and circulation. Such amortization by business segment is presented below: 


Se eR ae ees 19911990. 
Thomson Newspapers 32 11 
Thomson Information/Publishing 77 30 
Thomson Travel 3 3 
112 44 


(3) Thomson Travel’s operating profit includes $5 million (1990 — $45 million) of profits arising on the disposal of aircraft and excludes 
$26 million (1990 — $49 million) of net interest income. 


(4) Additions to fixed assets are shown net of proceeds from disposals of $13 million (1990 — $158 million). In 1990, $146 million of the 
proceeds from disposals relates to aircraft and spares, 
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Notes to consolidated financial statements 


(unless otherwise stated, all figures are in millions of US dollars) 


1. Summary of significant accounting policies 


Principles of consolidation 
The consolidated financial statements of TTC include all effectively controlled companies and are prepared in 


accordance with accounting principles generally accepted in Canada. 


Foreign currency 
Assets and liabilities of subsidiaries denominated in currencies other than US dollars are translated at December 31 
rates of exchange and the results of their operations are translated at average rates of exchange for the year. The 
resulting translation adjustments are accumulated in a separate component of shareholders’ equity. Other currency 
gains or losses are included in earnings. 

The rates of exchange used to translate amounts expressed in the significant currencies other than US dollars 


are as follows: 


Sc: ERASERS SHO AOES SC SER SOOM CODE ASAE OSCR BAG Oce Der ER FISHER eS Chm 1991 1990 
re er ee ee ENE Rae 
Average for the year $1.77 $1.79 
At December 31 $1.87 $1.93 
Canadian dollar (Cdn $1 / US $) 

Average forthe year $0.87 $0.85 
At December 31 $0.86 $0.86 


Inventories 
Inventories comprise principally finished goods and are valued at the lower of cost and net realizable value. Cost is 


determined principally on a first-in, first-out basis. 


Property and equipment 

Property and equipment are recorded at cost and depreciated on a straight line basis over their estimated useful 
lives. Buildings and building improvements are depreciated over lives ranging from 10 to 40 years. Machinery and 
equipment, including machinery and equipment held under finance leases, are depreciated over lives ranging from 


3 to 25 years. 


Aircraft and spares 

The fleet of aircraft, including the aircraft held under finance leases, is depreciated on a pool basis over its estimated 
useful life, ranging from 14 to 20 years; annual depreciation takes account of the number of seat-hours flown 
during the year. Spares are recorded at cost and depreciated on a straight line basis over their estimated useful lives, 


ranging from 14 to 20 years. 
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Publishing rights and circulation 
Publishing rights and circulation are recorded at acquisition cost and effective January 1, 1991 (see note 2) are 
amortized over periods not exceeding 40 years. Any permanent impairment in the value of publishing rights and 


circulation is written off against earnings. 


Goodwill 
Goodwill represents the excess of the cost of the investment in acquired businesses over values attributed to 


underlying net tangible assets, publishing rights and circulation and is amortized over periods not exceeding 40 


years. Any permanent impairment in the value of goodwill is written off against earnings. 


Deferred revenue 

Inclusive tour revenue due in advance is included in deferred revenue until the date of tour departure. 
Subscription revenue received in advance of the delivery of services or publications is included in deferred 

revenue and as services are rendered or publications sent to subscribers the proportionate share is recognized as 


revenue. 


Deferred income taxes 

The tax allocation method is followed in providing for income taxes whereby earnings are charged with income 
taxes relating to reported profits. Differences between such taxes and taxes currently payable, which result from 
timing differences between the recognition of income and expenses for accounting and tax purposes, are reflected as 


deferred income taxes. 


2. Amortization of publishing rights and circulation 


The Canadian Institute of Chartered Accountants issued a new accounting standard, effective January 1, 1991, which 
requires the amortization of publishing rights and circulation. The standard has been adopted prospectively using a 
straight line basis of amortization over periods not exceeding 40 years. 

The results for 1990 and prior periods have not been restated for this accounting change. The effect of the 
change in 1991 has been to reduce earnings attributable to common shares by $67 million ($0.12 per common 
share). 


3. Other income and expense 


SN CRe eS euhssausn smnbeh40d$etadhaeebebepecsacsaaacacsucsbesbaveUsenenctese 1991 eee 
Kg ee Pie ty 
Corporate costs (28) (25) 
Net non-operating losses (14) (5) 
(87) (84) 
4. Net interest expense and other financing costs 
° TPA P SCRE Ann ve-cueeres Sune oe hae desseseesvnonv cone dusandndna=hwty eb ab ches -sVRe sys Nake RaauaNacadseneaietenteeesc ene asetee eRe e te TE aEae 1991 1990 
Interest income 65 97 
Interest on long-term debt and finance leases (1) (208) (236) 
Interest on short-term indebtedness (12) (24) 
(155) (163) 


(1) Interest on long-term debt and finance leases includes dividends on preference shares of a subsidiary. 
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5. Income taxes 


Income taxes of $63 million (1990 — $59 million) as a percentage of earnings before dividends declared on preference 
shares and income taxes of $383 million (1990 — $479 million) are 16.4% (1990 — 12.3%). This effective tax rate 


differs from the Canadian corporate tax rate of approximately 44% (1990 — 44%) due principally to the effect of 
lower tax rates in other countries. 


6. Earnings and cash flow per common share 


The weighted average number of common shares outstanding for 1991 was 555,537,780 (1990 — 547,610,1 18). 


7. Property and equipment 


ONT aay eee Ah cries Reeve ies shi 199] 1990 
I ET aa eee poi hot otear re any ee 
Machinery and equipment 1,381 1,246 
Machinery and equipment held under finance leases 146 142 
2,129 1,943 
Accumulated depreciation (751) (650) 
1,378 15293 
8. Aircraft and spares 
cI re chy isc Suan natn assis baeaotd lo Wadia OOD cnsesctecaiee 1990 
Aircraft and spares 457 425 
Aircraft held under finance leases 529 393 
986 818 
Accumulated depreciation (263) (230) 
723 588 
9. Publishing rights and circulation 
Peet 199 ees ig ee 
Publishing rights and circulation - 2,803 2,659 
Accumulated amortization (116) (43) 
2,687 2,616 
10. Goodwill 
Ed een sae 1990 
TR a on ee 
Accumulated amortization (167) (130) 
1,486 1,493 
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11. Long-term debt 


199 |. an ee 1990 
Bank — secured 1992-1995 30 23 
Bank — unsecured 1992 - 1996 (1) 1,298 1,704 
Eurobonds — unsecured 1994 105 105 
Debentures — unsecured 1996 - 2001 564 125 
US private placements — unsecured 1994 - 1995 240 240 
Other 4 g) 
2,241 2,200 

Portion included in current liabilities (6) (14) 
2,235 2,186 


(1) Bank-unsecured includes preference shares of a subsidiary of $756 million (1990 — $756 million) issued to certain banks. The banks can 
require TTC to purchase the preference shares at dates, varying by issue, between June 30, 1994 and September 29, 1995. 


After taking account of hedging arrangements, long-term debt is denominated in the following currencies: 


Ed ie EO 
<r) ce ie ae pia ee a eis cane 
Pounds sterling 19 42 
Other currencies 10 33 

2,241 2,200 


The average effective cost of borrowing at December 31, 1991 was 6.0% (1990 — 7.9%), after adjusting for hedging 
arrangements. 

Maturities in each of the next five years and thereafter are: $6 million in 1992, $113 million in 1993, $831 million 
in 1994, $514 million in 1995, $343 million in 1996, and $434 million in 1997 and thereafter. 


12. Finance leases 


Finance lease obligations in respect of aircraft and newspaper presses are as follows: 


1991 1990 
rh roi er eR ane Rrrer eG tes 8 gieee or ech Gea gee ie ee aa 
Imputed interest (532) (488) 

534 436 
Portion included in current liabilities (17) (14) 

517 422 
Aircraft 388 291 
Newspaper presses 146 145 

534 436 


The future minimum lease payments are $61 million in 1992, $62 million in 1993, $64 million in 1994, $64 million in 
1995, $82 million in 1996, and $733 million in 1997 and thereafter. 


After taking account of hedging arrangements, the outstanding finance lease obligations, net of imputed interest, 
are denominated in the following currencies: 


Sa (asa ere wenn caasairad seen frat unt wuarasuiGag oc yyansard ves Geax doe he eevee sore eT Rea INA TET na 1991 1990 
Connie eine eae eae ee 
US dollars 134 30 

534 436 


The average imputed interest rate at December 31, 1991 was 8.9% (1990 — 9.9%), after adjusting for hedging 
arrangements. 
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13. Preference share capital 


I rei ee Cee ae SNUG ices Se See ses Sos thence 1991 1990 
Numberof Stated Number of Stated 
sop NA oa ct Te shares capital shares capital 
free ae Ps nnn 
Series II 6,000,000 110 6,000,000 110 
Series III 4,000,000 74 4,000,000 74 
Series IV 2,000,000 38 2,000,000 38 
223 370 


The authorized preference share capital of TTC is an unlimited number of preference shares without par value. The 
directors are authorized to issue preference shares without par value in one or more series, and to determine the 


number of shares in and terms attaching to each such series. 


Series I, Cdn $1.85 cumulative redeemable retractable preference shares 


The Series I preference shares are non-voting and are redeemable at the option of TTC until October 15, 1992 for 
Cdn $25.50 per share, thereafter and until October 15, 1993 for Cdn $25.25 per share, and thereafter for Cdn $25.00 
per share, together in all cases with accrued dividends. Dividends are payable quarterly thereon at Cdn $1.85 per 
share per annum. On October 15, 1991 7,933,232 shares out of 8,000,000 shares issued were retracted by the holders 
for Cdn $25.00 per share. The total number of authorized Series I preference shares is 2,066,768. 


Series II, cumulative redeemable floating rate preference shares 


The Series II preference shares are non-voting and are redeemable at the option of TTC for Cdn $25.00 per share, 
together with accrued dividends. Dividends are payable quarterly thereon at an annual rate of 70% of the Canadian 
bank prime rate applied to the stated capital of such shares. The total number of authorized Series II preference 
shares is 6,000,000. 


Series III, Cdn $1.825 cumulative redeemable retractable preference shares 


The Series III preference shares are non-voting and are retractable on December 30, 1993 at the option of the holder 
and are redeemable after December 30, 1993 at the option of TTC for Cdn $25.00 per share, together in each case 
with accrued dividends. Dividends are payable quarterly thereon at Cdn $1.825 per share per annum. The total 


number of authorized Series III preference shares is 4,000,000. 


Series IV, Cdn $1.84375 cumulative redeemable retractable preference shares 


The Series IV preference shares are non-voting and retractable on June 15, 1995 at the option of the holder for 
Cdn $25.00 per share and are redeemable after June 15, 1993 at the option of TTC until June 15, 1994 for 

Cdn $25.50 per share, thereafter and until June 15, 1995 for Cdn $25.25 per share, and thereafter for Cdn $25.00 
per share, together in all cases with accrued dividends. Dividends are payable quarterly thereon at Cdn $1.84375 


per share per annum. The total number of authorized Series IV preference shares is 2,000,000. 
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14. Common share capital and dividends 


TTC common shares 


PRR Ps eae ao 1991 6 uch Ae eee ee 
aa 2 Number of Stated Number of Stated 

ree. idan: ne ee 
Balance at beginning ofyear 552,842,616 315 543,564,753 202 
Issued 6,616,480 91 9,277,863 113 
ws be SN ae se ES eee ee 
Balance at end of year 559,459,096 406 552,842,616 e15 
Balance abCAC OLYCde = a ee ee ee 


The common shares are voting shares. The authorized common share capital of TTC is an unlimited number of 
shares. 

Holders of the common shares may participate in the dividend reinvestment plan (the ‘Plan’) under which 
cash dividends are automatically reinvested in new common shares having a value equal to the cash dividend. Such 
shares are valued at the weighted average price at which the common shares were traded on The Toronto Stock 


Exchange during the five trading days immediately preceding the record date for such dividend. 


TICPLC common shares 


Linked to 238,903,185 of the common shares of TTC (1990 — 239,376,935) are the same number of related common 
shares of The Thomson Corporation PLC (TTCPLC) of 1 penny each. Included in the stated capital of TTC is 
$4 million (1990 — $4 million) in respect of these shares. 

The TTCPLC common shares are non-voting and may be redeemed by TTCPLC at any time at their par value 
on not less than one month’s prior notice. All of the voting ordinary shares of TTCPLC are held directly and 
indirectly by TTC. The authorized common share capital of TTCPLC is 300,000,000 shares of 1 penny each. 

Dividends will be paid on the TTCPLC common shares in pounds sterling unless the shareholder has elected to 
receive dividends on the related TTC common shares. Dividends on the TTCPLC common shares are payable in 
priority to dividends on the TTCPLC voting ordinary shares. 

Holders of the TTCPLC common shares may also participate in the Plan and during 1991 399,918 
(1990 — 4,258,513) of such shares were issued under the Plan. 

If at any time, any TTCPLC common shares are both registered on the Canadian branch register of TTCPLC and 
held by shareholders who have elected to receive dividends on their common shares of TTC rather than the related 
TTCPLC common shares, such TTCPLC common shares will be redeemed by TTCPLC at par. During 1991, 873,668 
(1990 — 1,680,973) TTCPLC common shares were redeemed in this way. 


Dividends 


Dividends on the TTC common shares are declared and payable in US dollars. Dividends declared per common share 
in 199] were 45.2 cents (1990 — 44.2 cents). Equivalent dividends of 25.8317 pence (1990 — 25.2014 pence) were paid 
per related common share of TTCPLC. Shareholders have the option of receiving dividends on the TTC common 


shares in equivalent Canadian funds. 
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In the consolidated statement of changes in cash position, dividends paid on common shares are shown net of 
$73 million (1990 — $113 million) reinvested in common shares issued under the Plan and $18 million (1990 — nil) 
by way of private placements of common shares to TTC’s major shareholders. These private placements discharged, 
in part, the commitment of TTC’s major shareholders to participate in the Plan to the extent of 50% of the 
dividends received on the common shares directly and indirectly owned by them. TTC’s major shareholders 
acquired these common shares on the same terms and conditions under which TTC issues common shares to 


shareholders participating in the Plan. 


15. Pension plans 


TTC maintains pension plans which cover most of its employees. TTC uses the accrued benefit actuarial 


method and best estimate assumptions to determine pension costs, liabilities and other pension information for 


defined benefit plans. 

Aggregate defined benefit plan details: 1991 1990 
Pension expense for the year is = 16 
Present value of accumulated benefit obligation as at December 31 422 390 
Market value of plan assets as at December 31 591 544 


Pension expense for the year in respect of defined contribution plans is $20 million (1990 — $17 million). 


16. Contingencies and commitments 


Operating leases 

Operating lease payments in 1991 were $131 million (1990 — $115 million). The future minimum operating lease 
payments are $136 million in 1992, $115 million in 1993, $94 million in 1994, $79 million in 1995, $73 million in 
1996, and $509 million in 1997 and thereafter. 


Capital commitments 
Capital expenditures contracted for but for which no related liability was incurred at December 31, 1991 


amounted to $322 million, including $220 million in respect of aircraft for delivery in 1992 and 1993. 


17. Acquisitions and disposals of businesses 


Several businesses were acquired during the year for an aggregate cash consideration of $162 million. Details of the 


net assets acquired are as follows: 


1991 1990 
Working capital (9) 5 
Property and equipment 9 37 
Publishing rights and circulation 134 203 
Goodwill 55 me) 
Other assets 1 - 
Long-term debt and other Habits a asnnnenese NE eee MEN (9) 
Fe a se Caan psa ar ao 


ap 
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Allocations related to certain acquisitions may be subject to adjustment, pending final valuation. 


Certain businesses were sold in 1990 for a total cash consideration of $56 million. In 1991, there was a sale of a 


business for a cash consideration of $6 million. 


18. Financial instruments 


In the ordinary course of business, hedging arrangements are entered into through the forward currency exchange 


and swap markets to minimize exposure to foreign currency and interest rate fluctuations. 


19. Segmented information 


See page 32. 


20. Comparative figures 


The comparative figures have been reclassified where necessary to conform with the current year’s presentation. 
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THOMSON NEWSPAPERS 


NORTH AMERICA 


PUBLISHERS OF THE 
LARGEST NUMBER 


OF DAILY NEWSPAPERS 


IN BOTH 
THE UNITED STATES 
AND CANADA 
SERVING 
MAINLY SMALL 
TO MEDIUM-SIZED 
COMMUNITIES. 


CANADIAN DAILY 
NEWSPAPERS 


BRITISH COLUMBIA 
KELOWNA Daily Courier* 
NANAIMO Daily Free Press 

PENTICTON Herald 

VERNON Daily News 
VICTORIA Times-Colonist* 


ALBERTA 
LETHBRIDGE Herald 


SASKATCHEWAN 
Moose Jaw Times-Herald 
PRINCE ALBERT Daily Herald 


MANITOBA 
BRANDON Sun* 
WINNIPEG Free Press* 


ONTARIO 
BARRIE Examiner* 
BELLEVILLE Intelligencer* 
CAMBRIDGE Daily Reporter 
CHATHAM Daily News 
CORNWALL Standard-Freeholder 
GUELPH Daily Mercury 


KIRKLAND Lake Northern 
Daily News 


Linpsay Daily Post 
NIAGARA FALLS Review 
ORILLIA Packet* 
OsHAWA Times 
PEMBROKE Observer 
PETERBOROUGH Examiner* 
St THomas Times-Journal 
SARNIA Observer 
SIMCOE Reformer 
SuDBURY Star* 


THUNDER Bay Times-News/ 
Chronicle-Journal* 


TIMMINS Daily Press 
Toronto Globe and Mail 
WELLAND Evening Tribune 

WoopstTock Daily Sentinel-Review 


MAJOR BUSINESSES AND PRODUCTS 


rel Lomas 


Nova SCOTIA 


New GLasGow Evening News 


SYDNEY Cape Breton Post 
TruRO Daily News 


PRINCE EDWARD ISLAND 


CHARLOTTETOWN Guardian/ 
Evening Patriot 


NEWFOUNDLAND 
CORNER BROOK Western Star 
ST JOHN’s Evening Telegram* 


UNITED STATES DAILY 
NEWSPAPERS 


ALABAMA 
DOTHAN Eagle* 
ENTERPRISE Ledger* 
OPELIKA-AUBURN News* 


ARKANSAS 
FAYETTEVILLE Northwest 
Arkansas Times* 
CALIFORNIA 
Barstow Desert Dispatch 
EuREKA Times-Standard* 
OXNARD Press-Courier* 
PASADENA Star-News* 


SAN GABRIEL VALLEY Daily Tribune* 


WHITTIER Daily News* 
YREKA Siskiyou Daily News 


CONNECTICUT 
ANSONIA Evening Sentinel 
BRIDGEPORT Post* 


FLORIDA 
Key WEST Citizen* 


MARIANNA Jackson 
County Floridan* 


ORANGE Park Clay Today 


GEORGIA 
AMERICUS Times-Recorder 
CorDELE Dispatch 
DALTON Daily Citizen-News* 
GriFFIN Daily News* 
THOMASVILLE Times-Enterprise* 
TIFTON Gazette 
VaLposta Daily Times* 


ILLINOIS 
JACKSONVILLE Journal Courier* 
MOUNT VERNON Register-News 


STERLING-ROCK FALLS 
Daily Gazette* 


INDIANA 
ANDERSON Herald-Bulletin* 
Kokomo Tribune* 

New ALBANY Tribune* 
RENSSELAER Republican 
TERRE HAUTE Tribune-Star* 
VALPARAISO Vidette-Messenger* 


IOWA 
Councit Burrs Nonpareil* 
OELWEIN Daily Register 
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KANSAS 
ATCHISON Daily Globe* 
LEAVENWORTH Times* 


KENTUCKY 
CorBin Times Tribune* 
RICHMOND Register 


LOUISIANA 
LAFAYETTE Daily Advertiser* 


MARYLAND 
CUMBERLAND Times-News* 
SALISBURY Daily Times* 


MASSACHUSETTS 


FITCHBURG Sentinel and Enterprise* 


TAUNTON Daily Gazette 


MICHIGAN 
ADRIAN Daily Telegram* 


BENTON HARBOR-ST JOSEPH 
Herald-Palladium 


EscANABA Daily Press 
HOUGHTON Daily Mining Gazette 
IRON Mountain Daily News 
MARQUETTE Mining Journal* 


MINNESOTA 
ALBERT LeEA Tribune* 
AusTIN Daily Herald* 
FERGUS FALLS Daily Journal 
WORTHINGTON Daily Globe 


MISSISSIPPI 
LAUREL Leader-Call 


MIssouRI 
CARTHAGE Press 
Mexico Ledger 

SEDALIA Democrat* 
SIKESTON Standard Democrat* 


New HAMPSHIRE 
PORTSMOUTH Herald* 


NEw YORK 
HERKIMER Evening Telegram 
NEWBURGH Hudson Valley News* 
OLEAN Times-Herald* 
Osweco Palladium-Times 


NORTH CAROLINA 
ELIZABETH City Daily Advance* 
Monroe Enquirer-Journal*™ 
Rocky Mount Evening Telegram” 
SHELBY Star* 


NorTH DAKOTA 
DICKINSON Press* 


OHIO 
ASHTABULA Star-Beacon* 
CANTON Repository* 
CHARDON Geauga Times Leader* 
CONNEAUT News-Herald* 
CosHOcTOoN Tribune* 
East LIVERPOOL Evening Review 
GREENVILLE Daily Advocate 
HAMILTON Journal-News* 
LANCASTER Eagle-Gazette* 
MANSFIELD News Journal* 
MARION Star* 


MIDDLETOWN Journal* 
NEWARK Advocate* 
Piqua Daily Call 
PORTSMOUTH Daily Times* 
SALEM News 
STEUBENVILLE Herald-Star* 
WARREN Tribune Chronicle* 
XENIA Daily Gazette 
ZANESVILLE Times Recorder* 


OKLAHOMA 
ADA Evening News* 
ENID News & Eagle* 


PENNSYLVANIA 
ALTOONA Mirror* 
CONNELLSVILLE Daily Courier 
EASTON Express Times* 
GREENVILLE Record-Argus 
HANOVER Evening Sun* 
KITTANNING Leader-Times 
LEBANON Daily News* 
Lock HAVEN Express 
MEADVILLE Tribune* 
MONESSEN Valley Independent 
NEW CASTLE News 
SHAMOKIN News-Item 


SOUTH CAROLINA 
FLORENCE Morning News* 


SOUTH DAKOTA 
MITCHELL Daily Republic 


TEXAS 
BiG SPRING Herald* 
DEL Rio News-Herald* 
HUNTSVILLE Item™* 
KERRVILLE Daily Times* 
MARSHALL News Messenger* 


UTAH 
St GeorGE Daily Spectrum* 


VIRGINIA 
PETERSBURG Progress-Index* 


WEST VIRGINIA 
BECKLEY Register-Herald* 
BLUEFIELD Daily Telegraph* 
CHARLESTON Daily Mail* 
FAIRMONT Times-West Virginian* 
WEIRTON Daily Times 


WISCONSIN 
APPLETON Post-Crescent* 
FonpD Du Lac Reporter* 
Manitowoc Herald-Times- 
Reporter* 
SHEBOYGAN Press* 
WAUKESHA Daily Freeman 
WEST BEND News 
Wisconsin Rapips Daily Tribune 


* Also publishes Sunday 


THOMSON 
INFORMATION/ 
PUBLISHING GROUP 


IN TOTAL, 

THE INFORMATION/ 
PUBLISHING GROUP 
HAS OVER 44,000 
INDIVIDUAL PRODUCTS 
INCLUDING 125 
MAGAZINES AND 
112 NEWSPAPERS, 
OVER 36,000 
BOOKS AND 
DIRECTORIES, 

169 ON-LINE 
SERVICES AND MORE 
THAN 7,500 OTHER 
PRODUCTS, MAINLY 
NEWSLETTERS, 
LOOSE-LEAF SERVICES, 
MICROFORM PRODUCTS 
AND SOFTWARE 
PACKAGES. 


Major BUSINESSES AND PRODUCTS 


THOMSON INFORMATION and library fields. 
SERVICES Principal imprints 
UNITED KINGDOM 4 
include: 


Magazines, 
information services, legal, 
professional, scientific and 

academic publishing and 
local directories, based 
principally in the UK, 
Scandinavia and Australia. 
Principal imprints 
and products 
include: 


B&T 
CHAPMAN & HALL 
COMPU-MARK 
CONSTRUCTION NEWS 
DERWENT PUBLICATIONS 
DR THE FASHION BUSINESS 
GEE 
GLASS’sS GUIDE 
GLENIGAN INFORMATION SERVICES 


INTERNATIONAL THOMSON 
PUBLISHING SERVICES 


JANE’S INFORMATION GROUP 
THE LAW BOOK COMPANY 
MOostTrRuP DIRECTORIES 
NFER-NELSON 
ROUTLEDGE 
E & FN SPON 
SWEET & MAXWELL 
THOMSON & THOMSON 
THOMSON DIRECTORIES 


THOMSON 
BOOK/ REFERENCE 
GROUP 


NORTH AMERICA 


Specialized book 
publishing and library 
information group, 
serving worldwide 
markets in the education, 
professional/reference 


Boyp & FRASER 
BROOKS/COLE 
DELMAR 
GALE RESEARCH 
HEINLE & HEINLE 
MILADY 
NELSON CANADA 
RESEARCH PUBLICATIONS 
SOUTH-WESTERN PUBLISHING 
THOMAS NELSON (UK) 
THOMAS NELSON AUSTRALIA 
UTLAS 
VAN NOSTRAND REINHOLD 
WADSWORTH 


THOMSON PROFESSIONAL 
PUBLISHING 
NORTH AMERICA 


Publishers of primary 
and analytical information 
provided in both print 
and electronic formats 
meeting the needs 
of professionals dealing 
with US and Canadian 
legal, tax, accounting, 
human resource and 
related business/ 
regulatory issues. 
Principal imprints include: 


BANCROFT- WHITNEY 
CARSWELL 
CLARK BOARDMAN CALLAGHAN 


LAWYERS COOPERATIVE 
PUBLISHING 


PRACTITIONERS PUBLISHING 
COMPANY 


RESEARCH INSTITUTE OF AMERICA 


THOMSON ELECTRONIC 
PUBLISHING 


WARREN GORHAM LAMONT 


THOMSON 
REGIONAL NEWSPAPERS 
UNITED KINGDOM 


The largest publisher 
of regional and local 
newspapers in the UK. 
Paid titles consist of 
4 morning, 7 evening, 
4 Sunday and 
20 weekly newspapers. 
TRN also publishes 
the Herald & Post series of 
76 weekly free newspapers, 
and 10 magazines. 
Principal publications 
include: 


THE SCOTSMAN 
(EDINBURGH) 


BELFAST TELEGRAPH 
(NORTHERN IRELAND) 


WESTERN MAIL 
(CARDIFF) 


PRESS AND JOURNAL 
(ABERDEEN) 


EVENING CHRONICLE 
(NEWCASTLE) 


SCOTLAND ON SUNDAY 
(EDINBURGH) 


SUNDAY LIFE 
(BELFAST) 


WALES ON SUNDAY 
(CARDIFF) 


EVENING GAZETTE 
(TEESSIDE) 


CHESTER CHRONICLE 
(CHESTER) 


EVENING Post 
(READING) 


THOMSON 
BUSINESS 
INFORMATION 
NORTH AMERICA 


Publishers of a 
substantial number 
of business and 
professional magazines, 


directories, newsletters 
and other print 
and electronic information 
services, in the medical and 
automotive markets. 
Principal companies and 
products include: 


MEDICAL ECONOMICS PUBLISHING 
MEDICAL ECONOMICS DATA 
MITCHELL INTERNATIONAL 


AMERICAN HEALTH CONSULTANTS 
NEWSLETTERS 


DENTAL PRODUCTS REPORT 
FRAMES DIRECTORIES 


MICROMEDEX COMPUTERIZED 
CLINICAL INFORMATION SYSTEMS 


THOMSON 
FINANCIAL SERVICES 
NORTH AMERICA 


Information, 
research and software 
delivered to every 
sector of the worldwide 
financial and business 
communities. 
Principal products 
include: 


AMERICAN BANKER 
AUTEX 
THE BOND BUYER 
CDA SPECTRUM AND CADENCE 
First CALL 
ILX WORKSTATION 
INVESTEXT 
MULLER DATA 
MUNIFACTS 
PORTIA 


SECURITIES DATA COMPANY 
DATABASES 


SHESHUNOFF 
TECHNICAL DATA 
THOMSON BANKWATCH 


MAJOR BUSINESSES AND PRODUCTS 
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THOMSON THOMSON 
TRAVEL TOUR OPERATIONS 
GROUP The UK’s largest 


UNITED KINGDOM 


ONE OF THE WORLD'S 
LEADING LEISURE 
AIR TRAVEL 
AND HOLIDAY 
COMPANIES WITH 
MARKET LEADERSHIP 
POSITIONS IN UK TOUR 
OPERATING, TRAVEL 
RETAILING AND 
LEISURE AIRLINE 
OPERATIONS. 
GROUP SALES 
REVENUE IN 1991 
WAS $2.1 BILLION. 
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inclusive tour operator, 
carrying 3 million 
Passengers in 1991, 
29% of all Britain’s 
air inclusive 
tour holidaymakers. 
Brands include 
Thomson Holidays, 
Skytours, 
Portland Holidays, 
Horizon Holidays, 
OSL and 
HCI. 


BRITANNIA AIRWAYS 


Britain’s leading leisure 
airline with a fleet 
of 38 Boeing 737s, 

757s and 767 
wide-bodied aircraft. 
In 1991, the airline 
carried 6.4 million 
passengers. 


LUNN POLY 


Through its chain 
of 510 holiday shops, 
Lunn Poly is the 
leading UK retailer 
of overseas 
inclusive tours. 


For information about any aspect 
of The Thomson Corporation 
please write to: 


CANADA 
Suite 2706 
Toronto Dominion Bank Tower 
PO Box 24 
Toronto Dominion Centre 
Toronto, Ontario 
M5K 1Al 
Fax: (416) 360-8812 


UNITED STATES OF AMERICA 
245 Park Avenue 
New York, New York 10167 
Fax: (212) 309-8708 


UNITED KINGDOM 
The Quadrangle 
PO Box 4YG 
180 Wardour Street 
London WIA 4YG 
Fax: (071) 734-0561 


DIRECTORS AND SENIOR MANAGEMENT OF THE THOMSON CORPORATION 
AND ITS PRINCIPAL OPERATING GROUPS 


BOARD OF DIRECTORS, 
THE THOMSON CORPORATION 


KENNETH R THOMSON 
Chairman 


JOHN A Tory 
Deputy Chairman 


W MICHAEL BROWN 
President 
PAUL BRETT 
Executive Vice-President; 
Chairman/Chief Executive Officer, 
Thomson Travel Group 


ROBERT C HALL 
Executive Vice-President; 
President/Chief Executive Officer, 
Thomson Information/ 
Publishing Group 


NIGEL R HARRISON 
Executive Vice-President and 
Chief Financial Officer 


MICHAEL W JOHNSTON 
Executive Vice-President; 


President/Chief Executive Officer, 
Thomson Newspapers 


MakkK D KNIGHT 
Vice-President and Secretary 


WILLIAM J DESLAURIERS 
JOHN F FRASER 
C EDWARD MEDLAND 
Davip C H STANLEY 
DaviD K R THOMSON 


RICHARD M THOMSON 


Printed In Canada 
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OFFICERS OF 
THOMSON NEWSPAPERS 


MICHAEL W JOHNSTON 
President/Chief Executive Officer 


KERRY G LAMBIE 
Executive Vice-President/ 
Chief Operating Officer 


Don P HICKS 
Senior Vice-President/Chief 
Operating Officer, United States 


R MICHAEL SHEPPARD 
Senior Vice-President/Chief 
Operating Officer, Canada 


MICHAEL J O’ NEILL 
Senior Vice-President, Finance 
and Treasurer 


MICHAEL R Doopy 
Legal Counsel and 
Corporate Secretary 


Vice-Presidents 


HUNTER T GEORGE 
Director of Editorial Development 


ROBERT J HOGG 
Director of Marketing 


ALLAN R WEIR 


Director of Human Resources 


CHARLES F WILSON 
Director of Administration 


Vice-Presidents/ 
Chief Operating Officers 
Canada 
J S BUCHANAN (Community) 
F M DunDAS (Ontario) 
A R MEGaRRY (Globe and Mail) 
J P MILNE (Western) 
V S MLODECK!I (Eastern) 


United States 
J F BAUER (Central) 
J P DOYLE (Mid-West) 
J C GLEIM (Atlantic) 

S E HINDMAN (Mid-South) 
D C KOcH (Community) 
R J MartTIN (Metro) 
N F MONICcO (Chicago) 
H Z Pappas (Eastern) 
D L SMITH (Western) 

F S SUMNER (Southern) 


Vice-Presidents — Finance 


RICHARD D ANDERSON 
Controller, United States 


RONALD B MITCHELL 
Assistant Treasurer 


PAUL E WEEKS 
Controller 


OFFICERS OF THOMSON 
INFORMATION/ PUBLISHING GROUP 


ROBERT C HALL 
President/Chief Executive Officer 


JOHN A S GILL 
Managing Director, 
Thomson. Information Services 


RICHARD J HARRINGTON 
President/CEO, 
Thomson Professional Publishing 


ANDREW G MILLS 
President/CEO, 
Thomson Financial Services 


J GORDON PAUL 
Chief Executive, 
Thomson Regional Newspapers 


THOMAS A PAUL 
President/CEO, 
Thomson Book/Reference Group 


JERRELL W SHELTON 
President/CEO, 
Thomson Business Information 


HENRY G CIOCCA 
Executive Vice-President 


GERALD D TENSER 
Vice-President 


EUGENE V GARTLAN 
Chief Financial Officer 


OFFICERS OF 
THOMSON TRAVEL 
GROUP 


PAUL BRETT 
Chairman/Chief Executive Officer 


MARTIN DE S BRACKENBURY 
Director — Development and 
Human Resources 


ROGER D BURNELL 
Managing Director, 
Britannia Airways 


MICHAEL FRITH 
Financial Director 


CHARLES E NEWBOLD 
Managing Director, 
Thomson Tour Operations 


IAN SMITH 
Managing Director, 
Lunn Poly 


REGISTERED OFFICE 
The Thomson Corporation 
Suite 2706 
Toronto Dominion Bank Tower 
PO Box 24 
Toronto Dominion Centre 
Toronto, Ontario 
MSK 1A1 
Canada 


PRINCIPAL REGISTRAR 
Montreal Trust Company 
151 Front Street West 
8th Floor 
Toronto, Ontario 
MSJ 2N1 
Canada 


BRANCH REGISTRAR 
Barclays Registrars 
Bourne House 
34 Beckenham Road 
Beckenham, Kent 
BR3 4TU 
United Kingdom 


AUDITORS 
Price Waterhouse 
1 First Canadian Place 
Suite 3300 
PO Box 190 
Toronto, Ontario 
M5X 1H7 
Canada 


Printed on recycled paper 


